Some of the most profitable web sites on the web use affiliate
links to both drive traffic and monetize their existing traffic. This
talk will walk you through how to automate most of your

existing processes using the Google Affiliate Network, similar to
how other larger websites do this today
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Goals

*« Who? Websites with promotional content.

* Why? Control, flexibility, and $$$ / conversion

* HOw? Leverage the platform to scale your requirements / site.
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Afflllate Channel Review

Is the affiliate chan suitable for your website?
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Affiliate as a channel

#1 International of global marketers plan to
marketing method 88 maintain or increase budget in
that generates best affiliate marketing in 2012 ***
sales conversion,

according to US
online retailers*

1%
o |

Most successful
#3 online marketing
channel used
during 2011
holiday season
according to NA
retailers, only
behind paid search
and email
marketing**

* ALY RELIAEY. T COMINEY(E. COMG CIOON AGrD 2011
() ** IN0P.OMG. "CHOMNYY 2071 POSLIOAGDY Jur vy MRS CONDUE) Dy BIOWIgNC i 2012
SETRCONSUTINCY IO THPEAIN MIMETING SONACEL. VINEDNG Budets 20127 Ped 1. 2072



A key channel for driving commerce

Avg # of sources consumers
use to arrive at a decision has
doubled*

10.4

2010 \ 2011

Affiliates cover some of the top sources that consumers
rate ‘most influential’ to their purchase decision*

Looked 3t the product package inthe store [T -~

Talked with 4 salespersan of assod wie in the store 1
Comparison shopped products online — e

Talked with fniends / family about the
Searched online with a search engine
Sought info on a brand/manutacturer website

Read brochure about the product in the store
Read product reviews or endorsements online
Looked at display about the product in the store




A deeper look at affiliates

Loyalty & Shopping & Community &
Rewards Promotions Content
Consumer Aggregate Blogs & product
passback offers reviews
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Affiliates reach consumers who scour deals

Downstream traffic from retail 500 to coupon affiliates
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Affiliates reach consumers who scour deals

Downstream traffic from retail 500 to coupon affiliates
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More consumers are now willing to suspend a purchase to
find a coupon or better deal.
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Affiliates drive high value consumers

+13%
+18%

Coupon shoppers spend
more money online than the
average shopper

And they make more
purchases online**



What affiliate publishers look for

More Control Flexible Tracking Higher Rewards
X L |
vAdvertisers v By click vAdd'] $$8 /

conversion
vLinks / Ads ¥ By order
v Negotiated
Rates

v Curated v By member



Empower you to build your own

Promotional Comparison

$5 OFF W .

Coupon Code:
A =t e . e
THDMAY30 | $96.95

.........................

Loyalty

5%

Cash Back!


















o Create Publisher Specific Links
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Typical Workflow
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Loyalty Workflow
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Payout Consumer

« Payout Reports / AdSense injection
« Latency: 8-days after the current month

Fertarmance X
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Empowered to build your own

Promotional Comparison Loyalty

$5 OFF - coc

Coupon Code:
4 Cash Back!
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Affiliate channel’s potential

« Advertiser Budgets*
» 49% increase
» 39% keep

«2012 growth 15.4%
(US e-commerce
sales) **

*Mobile / tablet only
publishers

*Publishers leveraging

social toals

*Virtual currency

«Consumers actively

seek deals

«Consumer time

shifting to mobile

«Affiliates with

established brands



-

$4.5 Billion by 2016



In closing.

* You're building a website where
- there is the potential of driving conversions
- and you want to higher rewards for those conversions

* And you need
- more control over ads / promotions
- more insight into which of your members are converting



Take a look at the affiliate channel!
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