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Acquire & retain your best app
users with Google AdWords
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How Google helps developers
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Google’s vision

More valuable app users.
Less effort.

Google
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Challenge #1: Driving install volume is getting more challenging

Discoverability LTV
is hard is increasing is crucial
Keywords Exclusions
Device Creatives
2.2M apps 2M apps fereting CPI < LTV
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Challenge #2: Acquiring and retaining high-value users is hard

85%

revenue

Google
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Google can help you overcome these challenges with 2 steps

vV
O

Drive installs in the Drive business value
moments that matter via in-app actions

Google
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App Insider

We can help you reach

Discovering
on Play

& adventure game

Apps 4

Insights and innovations
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Searching
on Google.com
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Adventure Duck
DuckJoy Apps
Paddle furiously to win!
¥

Adventure Mammoth
MammothiJoy

Forest Trek
TreeLovingApps
Fhk ko

On the Run
HappySnappyGames
*hk ko

Universe Adventure
Galaxy Apps
ek de ke

Backyard Adventures
CartoonStars.

Google

Web Images  Shopping ~ More

i Adventure Duck ®

FREE Google Play: 4.5 %k % k% (3,497)

Venture into new lands.
o Totally customizable ducks.

Download on Google Play

FREE
Adventure Fun
Adventure Fun > Games > Top
Be a master of adventuring with the latest games!

Learn tips and tricks from top gamers around the world
FREE

adventure game (o

Google  adventure game n

The Top 100 Apps in Gaming
www.happyapps.app/topgaming

Do you love gaming apps? Here's the list of the top 100
gaming apps in the world. Check it out!

$2.99

with Sam!

users in the right mindset

Engaging
with Apps

Adventure Duck

ok k ok (56,738)

B> GooglePlay

25 levels of quacking fun.
Totally customizable cool fun
fun ducks!

INSTALL

Surfing
the Web

mypocketdreamapp.blogspot.com

Adventure Duck
FREE P> Googlepiy
k (3,497)

Paddle furiously to win!
25 levels of quacking fun.

& INSTALL

4

Watching
on YouTube

@ 25+ Levels!

P

Adventure Duck

tE B> INSTALL

How to Build a Game App

20,948,392 views

50K Iy K g

Game App Genius
03,966 subscribers

B Subscribe

Suggestions

The secret lives of wild
o and magical cows
.



Google has driven 3 billion app installs

Analysis

Google has hit 3 billion app installs — and may
overtake Facebook

MATT MARSHALL ~ AUGUST 18, 2016 11:52 AM
TAGS: APP INSTALLS, FACEBOOK, GOOGLE, GOOGLE PLAY, TOP-STORIES

Google may even surpass Facebook soon, if its latest initiatives work out as
planned. Google has seen a twofold increase in the volume of app installs over
the past year from search ads on Google.com and Google Play. That puts Google
at 3 billion app installs, according to several sources — significantly up from the
more than 2 billion installs Google announced in May.

Google app installs ads
growth 2015to 2016

JANUARY SEPTEMBER NOVEMBER JANUARY

2015 2016






Universal App Campaigns 1.0: Reach
users across 5 networks with 1 campaign

Discovering Searching
on Play on Google.com

& adventure game
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Web News Images Shopping More v
Adventure Duck -
DuckJoy Apps
Paddle furiously to win!
*

Adventure Duck ®

FREE Google Play: 4.5 %k % k% (3,497)

Adventure Mammoth H
MammothJoy Venture into new lands.
ttatototl . Totally customizable ducks.

Forest Trek : Download on Google Play m

TreeLovingApps
Kk kK

FREE

Adventure Fun
On the Run H Adventure Fun > Games > Top
HappySnappyGames Be a master of adventuring with the latest games!

*okkok Learn tips and tricks from top gamers around the world.
FREE

Universe Adventure H . .

Galaxy Apps The Top 100 Apps in Gaming

ook ko www.happyapps.app/topgaming

Do you love gaming apps? Here's the list of the top 100
‘gaming apps in the world. Check it out!

$2.99

Backyard Adventures with Sam!
CartoonStars.

oogle AppAds

Engaging Surfing
with Apps the Web

mypocketdreamapp.blogspot.com

Adventure Duck
FREE B Googlepsy
k% ok kK (3,497)

Paddle furiously to win!
Adventure Duck 25 levels of quacking fun.
Kkdkk A (56,738)

B> GooglePlay

25 levels of quacking fun.
Totally customizable cool fun ; v 30 you
fun ducks! esigning y 0?7 W

INSTALL

eir apps, becas
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@ 25+ Levels!
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Adventure Duck
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How to Build a Game App

20,948,392 views

50K I‘ 3K ’l

Q Game App Genius B Sibseribe
2,303,966 subscribers
Suggestions

The secret lives of wild :
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€ watch hbo shows

STARZ

HBO NOW

HBONOW
Your Shows, Your Movies, Your Way.
39%

STARZ

Starz Entertainment, LLC
Watch Hit Movies & Series Offine.
35k

HBO GO

Home Box Office Inc.
38k

HBO NOW
HBO NOW &

FREE

FREE

FREE

FREE

& https//www.google.com/search?site [ §
Google

watch hbo mobile x H

AL News  vbRos  mAcEs  waps  swomen

Y |50 NOW

I Google Play: 3.9 ok kok  (42,171)

Your Shows, Your Movies, Your Way. Free Trial - No TV
Package Required

Download on Google Play FREE

™Y HBO GO
IESl Gooale Plav- 2 8 * k& + (81 065)

NOW

HBO Now
Sk kK7 (42,171) FREE

Get instant, unlimited access to all HBO.

vin

Visitadvertiser

P> INSTALL

How to Build a Game App

K 1l K B

Time to create campaign decreased from
2 hours to 15 minutes

tvreviewreport.com

Westworld and it's a credit to Nolan and Joy's
writing, Nolan's directing and Wood's
excellent performance that Dolores quickly
becomes a fascinating character.

HBO Now
FREE B> GooglePlay
*(42,171)

Getinstant, unlimited access to all HBO.
No TV package required.

& INSTALL



Universal App Campaigns 2.0: Acquire high-value users

$00

Cross Creative Drives
Platforrg Flexibility Value

J

Codeless in-app purchases, new in-app reporting columns

4

Google Ads .



With UAC, gain access to premium Google owned
properties

Google Ads

Play Browse Search Promotions
In Clusters On YouTube On Gmail

< Cokerewards x =  Promotions

ALL CHANNELS PLAYLISTS

‘ Google Express
Get 6 months of free unlimited.

oAk (45345) P GooglePiay

sssssss = -

a ber of
My Coke Rewards
Coca-Cola

vvvvv

Stick Hunter 2
5

4% FREE My Coke Rewards (MCR)
Pill Review

Speaker Pill Revi

2®00 @

The above formats and placements will not be available in the Search, Video, and
Display buying flows for app promotion.



With UAC, gain access to innovative formats and
additional inventory

Interactive Interstitials Rewarded Video Native Ads
On AdMob On AdMob On YouTube

Home
N
X

' Adventure Duck
4.4 JokkkJ FREE

LIVE: Brooklyn Y, n 25 levels of quacking fun
23 L INSTALL

Accident

owaze

Find the fastest route now

Revive Alto?

B—,—£~_ ji l . X Watch a video

FREE APP INSTALL ¥

Google Ads
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How do Universal App Campaigns work?

Install, In-app events,
Google Play Data

User attributes, e.g. device,
time of day, location, search
queries, apps installed

Search, Display,
Play Store, YouTube

Google

2 Machine Learning

...............................

=2

Smart Algorithm

..............................

3 | Distribution

@ (@

N G

Reach users in the
mindset that matte7&



| Insights and innovations
Ap p ‘ n S | d er to drive user lifetime value

Share the actions that matter
to your business

Go;_;:-gle :"-_‘ In-app purchase
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Firebase Analytics . /
makes it 70

your data

Firebase Analytics

Google
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Find users
who are likely to

Make a purchase

Google
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App Insider

We have suggested actions to help you get started

Game

Join group

Level up

Post score

Select content

Spend virtual currency
Tutorial begin

Tutorial complete
Unlock achievement
In-app purchase

Google

Retail/
eCommerce

Add payment info
View item

View item list

View search results
Ecommerce purchase
Purchase refund

Add to cart

Begin checkout

Add to wishlist
Generate lead

Jobs

Add payment info
View item list

View search results
Ecommerce purchase
Purchase refund

Add to cart

Begin checkout

Add to wishlist
Generate lead

Education

Add payment info
View item list

View search results
Ecommerce purchase
Purchase refund

Add to cart

Begin checkout

Add to wishlist
Generate lead

Travel

Add payment info
Ecommerce purchase
Begin checkout

View item

View item list

View search results
Add to cart

search

Add to wishlist

0000000

Local Deals

Add payment info
View item list

View search results
Ecommerce purchase
Purchase refund

Add to cart

Begin checkout

Add to wishlist
generatelead

Real Estate

Add payment info
View item list

View search results
Ecommerce purchase
Purchase refund
Add to cart
Begin checkout
Add to wishlist




3 steps to maximize user LTV with AdWords

1. Drive installs with UAC 1.0 to build a Low % Awareness | Han
steady user base. Run campaign L
always-on. : App Search Store :

. . : Install :

2. Creatg UAC 2.0 campalgn for hlghe.r CPI Bid e : User
Value InStallS. Set 20% hlgher CPI bld ................................................ volume
than UAC 1.0 T openfer "

. Purchase/Acti

3. Activate dormant users beyond the urcase/mon ........
conversion window WI'[.h app High T Uecaraaon | Low
re-engagement campaigns and push v
notifications

Google Ads
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Success Sharing: Elex Tech

Google



http://www.youtube.com/watch?v=hIkKNsfuLyk

ADPD INSIAET | toie o reameonse
How to have huge success like Elex
1. Use Firebase Analytics SDK to track first opens & in-app events in AdWords

2. Use UAC 1.0 to drive max installs and UAC 2.0 to acquire high value users

3. Create high-quality video creative to engage YouTube's 1B+ high-quality users

Google
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Why video ads?
Brand building enhances Performance: Higher Awareness = Lower CPI

Gamcgiiiks (GooBg;Iingrgma[?aeI:(essult) C
A 51.4% 55T AKM
B 27.7% 7T AR™
C 10% 323X AR™

Source: KR Mobile Gaming Company Case Analysis

Proprietary + Confidential
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How Google can help you make high-quality video assets

TrueView ad best

2. Create your own videos
practice guide

Work with creative agency

1. Automatic Videos
We make them for you

Googl

a Adventure Duck
W) xwn INSTALL

GoPro HERO4: Furious 7 - The v
Adventure of Life in 4K
1,393,100 views

i@ 30k @1 300 [+

GoPro I3 SUBSCRIBE
95k subscribers

Related Videos

GoPro: Mavericks
Invitational 2013
Richardo Borghi

&

Clash of Kings

7 p——— INSTALL

GoPro HERO4: Furious 7 - The v
Adventure of Life in 4K
1,393,100 views

i@ 30k @1 300 [+

GoPro I3 SUBSCRIBE
95k subscribers

Related Videos

GoPro: Mavericks
Invitational 2013
Richardo Borghi

&

Top YouTube ads
leaderboard



http://www.youtube.com/watch?v=eIkxDGEULHk

ADD INSICer | e i e
Get started with video creative

Step 0: Automatically get for free - Auto-Director - 20s product feature ads

Step 1: Request for Free - Ignition Labs can create Bumper ads for you for free, in
2~3 biz days

Step 2: Take the next big step towards building a brand - Contact a Multi-Channel
Network for consultation and quote on content, promotion, and creator

partnership strategies

Google
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Next Steps: Find the best app users and keep them
engaged with AdWords

7o A Z‘P

Connect Define actions Build a Universal Let Google do
actions to value as conversions App Campaign the
in Firebase Analytics in AdWords (add custom video
or other analytics tool creative, if available)

Google
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Thank you!

Google




